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Graduation Project: Aqua Blast Resort. (Excellent). 

 A committed academic and researcher with a Ph.D. in Management (Tourism/Hospitality) السيرهالذاثيه

from Kazan (Volga Region) Federal University, Russia, and over 11 years of experience 

in teaching and research. Currently appointed as a Postdoctoral Fellow at King Fahd 

University of Petroleum and Minerals, Saudi Arabia, and serving as a Lecturer at the 

Faculty of Tourism and Hotel Management, Helwan University, Cairo, Egypt. My areas 

of expertise include hospitality and tourism management, digital marketing, technology 

adoption, strategic management, and entrepreneurship. I have authored over 20 

publications in esteemed academic journals and international conferences and actively 

contribute to the scholarly community as an editor and peer reviewer for several reputable 

journals. I seek opportunities to advance further innovative research and high-impact 

teaching in the field. 
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 Thanking Letter, Faculty of Tourism and Hotel Management, Helwan – 2024 .1 الجىائز

University, Cairo, Egypt. 

2. 2024 – Second place in Helwan University's International Publication 

Excellence Awards for 2023. 

3. 2023 – Selected as one of the 25 best students in the Republic of Tatarstan, 

Russian Federation. 

4. 2022 – Best Research Award in Tourism and Hospitality – XI International 

Youth Symposium on Management, Economics and Finance (Russia). 

5. 2020 – Thanking Letter, Udmurt State University, Izhevsk, Russia. 



VICE PRESIDENT'S OFFICE FOR                            
POSTGRADUATE STUDIES & RESEARCH 

 نبئب رئيس الجبمعة لشئون الدراسبت العليبمكتب   

 

6. 2020 – Second Place, Russian Language Olympics, Udmurt State University, 

Izhevsk, Russia. 

7. 2020 – Active Participation, Russian Language Olympics, Kazan Federal 

University, Kazan, Russia. 

8. 2020 – Third Place in Russian History and Social Science – Russian Language 

Olympics, Kazan Federal University, Kazan, Russia. 

9. 2019 – Best Dish Award, International Dinner, Udmurt State University, 

Izhevsk, Russia. 

10. 2019 – Thanking Letter, Career Development Center, Helwan University, Cairo, 

Egypt. 

 


