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e  Ph.D. in Hotel Management, Cardiff School of Management, Cardiff
Metropolitan University, UK, 2015

e  M.Sc. in Hotel Management, Helwan University, Cairo, Egypt, 2009

e B.Sc. in Hotel Management, Helwan University, Cairo, Egypt, 2006 (Honors)

e Postgraduate Certificate in Applied Social Research, Cardiff Metropolitan
University, 2012
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